Australasian Marketing Journal

Volume 12 Number 1 2004

5 Executive Summaries

Papers

7  Market Segmentation Strategy, Competitive Advantage
and Public Policy: Grounding Segmentation Strategy in
Resource-Advantage Theory
Shelby D. Hunt & Dennis B. Arnett

26 Commentary #1 on the Hunt and Arnett paper
Jack Cadeaux

30 Commentary #2 on the Hunt and Arnett paper
Grahame R. Dowling

32 A Response to the Commentaries
Shelby D. Hunt & Dennis B. Arnett

37 An Asian Perspective on Airline Industry eMarkets
Mark Neill & Sharon Purchase

51 Segmenting Markets by Bagged Clustering
Sara Dolnicar & Friedrich Leisch

General Commentary

66 Doctoral Coursework is Needed in Australasia
Frank Alpert & Michael A. Kamins

Book Reviews

73 Introduction to Marketing: A Value Exchange Approach
(Pearson Education Australia: Frenchs Forest, NSW)
edited by Mark Gabbott (2004)

Chris Styles

76  The Effect of Advertising and Display: Assessing the Evidence
(Kluwer Academic Press: Boston, MA) by Robert East (2003)
Peter Danaher

78 The Ultimate Secrets of Advertising
(Sage Publications: London) by John Philip Jones (2002)
Bronwyn Higgs

82 Notes for Contributors





