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COURSE OUTLINE

1. GENERAL INFORMATION

COURSE STATUS AND LOCATION

This 1s an optional course offered by the School of Accounting within the Bachelor of
Commerce or Bachelor of Economics degrees. In order to enrol in this course, the
following pre-requisite must have been satisfied — ACCT2522 Management Accounting:
Process Improvement and Innovation or ACCT2532 Management Accounting: Process
Improvement and Innovation (Honours).

INTRODUCTION

Organisations engaging in electronic forms of business are seeking to create and sustain
value by radically altering conventional business models whilst focusing and
reconfiguring their internal processes. Emergent electronic business models such as
mformation, brokerage, electronic auction, virtual community, third party market place
(or portal) and value chain integrator, are challenging the conventional ways by which
business is conducted and work is performed. It is argued that, for such organisations,
the strategic management of time, cost, flexibility, quality and integration is critical to
sustain value generation. This course will build on existing second and third year courses
in accounting. It has the following aims:

1. It seeks to highlight and evaluate the new business strategies and models adopted by
e-Businesses.

2. It seeks to explore how these models have differential effects on business processes.

3. It examines the implications of reorienting existing organisational structures,
processes and culture to e-Business strategy.

4. It discusses the relevance of new performance metrics (shareholder value analysis,
economic value added, etc) in the management of intangible assets.

The course draws upon research, professional literatures and case studies to explore the
issue of creating value through electronic forms of business.




COURSE OBJECTIVES

The substantive objectives of this course are:

1. To provide a framework for understanding the importance of e-commerce and
its impact on the conduct of most facets of business activity;

2. To encourage a comprehensive appreciation of the mfluence of the internet on
the development of business strategy;

3. To provide an understanding of the major e-Business models and the context in
which they are generally applied to create value;

4, To facilitate an understanding of the enterprise capabilities and process alignment
required to successfully implement e-Business strategies;

5. To encourage critical thinking when comparing and evaluating contemporary
literature on e-Business practice.

LEARNING OUTCOMES

Content-based.

As a result of satisfactorily completing this course, you will be able to:

1.

Identify and evaluate the e-Business strategies of contemporary organisations;

2. Understand the manner in which e-Business strategy decisions impact upon internal

activities and processes.

3. Analyse a market opportunity and develop an appropriate e-Business strategy.

Skills-based.

As a result of satisfactorily completing this course, you will achieve the following skills:

1.

A capacity to learn independently and to assume responsibility for the learning
process;

A capacity to learn within teams — to co-operate with team members, to assume
leadership and to manage differences and conflicts;

A capacity to conduct applied research — acquiring, analysing and presenting
knowledge;

A capacity to tolerate ambiguity in problem-solving;

A capacity to think critically about informing literatures and extant organisational
practices;



0. A capacity to appreciate and leverage diversity in the learning environment;
7. A capacity to reflect on your own strengths and weaknesses as a learner; and

8. A capacity to develop the self-motivation to engage in life-long learning.

COURSE STRUCTURE
This course is comprised of seminars held in weeks 1 to 14. Each seminar

is of three hours duration. During this period instructor-centred
discussions, syndicate exercises and student presentations may be held.

COURSE ASSESSMENT

The composite mark for ACCT3585 will be calculated as follows:

Syndicate Case Study 20%
Syndicate  Presentatton  and | 10%
Portfolio

Essay 20%
Class Contribution 10%
Final Examination 40%
TOTAL 100%




Syndicate Case Study (20%)

The case study will be undertaken by syndicates of five students within the same seminar
group. Self and peer assessment will be mvolved 1 the determination of the final mark.
The case study 1s due in week 11. The composition of syndicates must be finalised by
week 5 and submitted to your seminar leader in writing. Details regarding the nature of
the case study and its assessment are provided on page 15.

Enrolment in this Course constitutes agreement to participate in the confidential self and
peer assessment procedure.

Syndicate Presentation and Portfolio (10%)

Each syndicate 1s required to make a brief presentation on the case during Weeks 12 and
13. Details are provided on page 20.

Essay (20%)

The essay will be an individual exercise on a nominated topic. It will be due in week 7.
Details are provided on page 13.

Class Contribution (10%)

Each student 1s expected to contribute to the seminar discussion. Expectations with
respect to contribution are provided on page 12.

Final Examination (40%)

Students are required to sit for a final examination paper in this course. Students will be
advised of the general format and content of the final examination during Week 13.

2. COURSE RESOURCES

TEACHING STAFF

Teaching Staff Room No. Telephone

Course Facilitator & Seminar Leader

®= Rodney Coyte Quad 3117 9385 5810
Email: R.Coyte@unsw.edu.au




CONSULTATION HOURS

These will be held between 12:00 and 3:00 on Tuesday. You are encouraged to seek help
at a time that is convenient to you during the regular consultation hours. In special
circumstances, an appointment may be made outside regular consultation hours. You
may also telephone during consultation hours. In general, replies to emails will be made
during these times.

CLASS LOCATIONS

Monday 6-9 QUAD G01
Tuesday 9-12 AS GO1

TEXT BOOKS

Students are required to purchase a three textbook set from the UNSW Bookshop. You
will be unable to complete the course without this resource. Additional materials will be
1ssued in class.

The textbooks are as follows:

Rayport, Jeffrey F. and Jaworski, Bernard J. (2002) introduction to e-commerce,
McGraw-Hill/Irwin.

Rayport, Jeffrey F. and Jaworski, Bernard J. (2001) Cases in e-Commerce, McGraw-
Hill/Trwin.

Bandyo-padhyay, N. (2002) e-commerce: context, concepts and consequences McGraw-
Hill/Trwin (selected chaptets only).

COURSE WEBSITE

A course website will be maintained within the WebCT environment. You are required
to have a Unipass and Unipin to access this website. In addition, you must be enrolled in
the course to access the website. The website will contain announcements, copies of the
weekly questions and any other material deemed suitable by the Course Facilitator from
time to time. We can not place any material on the website that mnvolves the use of
student IDs or that raises issues with respect to privacy. Details regarding access to this
website will be provided in class in week 2.

Where appropriate other websites that provide useful content with respect to the course
will be included by way of a series of hyperlinks m the course website. You are
encouraged to explore these sites and learn from them also.



The following websites provide useful support resources:

= www.student.unsw.edu.au UNSW homepage for students

= www.library.unsw.edu.au UNSW library (catalogues, info, etc.)

*  www.lc.unsw.edu.au UNSW Learning Centre (help with learning and
language support, etc.)

= www.counselling.unsw.edu.au | UNSW Counselling Service (dealing with
personal issues)

= Www.comms.unsw.edu.au UNSW Communications unit (net access,
UDUS, email)

3. STUDENT RESPONSIBILITIES

PREPARATION FOR AND PERFORMANCE IN CLASS

It is a requirement of this course that all students attempt the assigned weekly reading
and seminar questions prior to attending class. Students are expected to participate in the
class discussion.

The expected workload for an undergraduate course 1s 10 hours per week (on average).

ATTENDANCE REQUIREMENT

Students are expected to be regular and punctual in attendance to all classes. You are
required to attend your assigned class each week. Any variation must be approved by the
Course Facilitator. All applications for exemption from attendance at seminars of any
kind must be made in writing to the Registrar. If you attend less than 80% (that 1s, 10
complete seminars) you may be refused final assessment.

Students are requested to turn off their mobile phones prior to entering the classroom.

SATISFACTORY PERFORMANCE

To be eligible for a passing grade in this course, students must (1) attain a composite
mark of at least 50% AND (2) perform at a satisfactory level in each component of the
composite assessment (as stated above). Failure to do so may result m either
supplementary assessment being required or the award of a failing grade, depending on
an individual’s situation.



SUBMISSION OF CONTINUOUS ASSESSMENT

Continuous assessment must be submitted by the due date. Failure to do so will attract a
penalty which is to be calculated as follows: One day late - 10% of the maximum possible
mark; Two days late - 20% of the maximum possible mark; Three days late - 40% of the
maximum possible mark; Four days late - 60% of the maximum possible mark; Five or
more days late - 100% of the total mark.

Extensions will only be granted in exceptional circumstances and will only be made by
the Course Facilitator. Applications for an extension must be made (in advance) in
writing to Rodney Coyte and must be supported by medical certificates etc. The onus is
on students to plan their workloads to meet the course deadlines.

SPECIAL CONSIDERATION

It should be noted that special consideration 1s available only to students confronting
abnormal and significant difficulties 1n completing this course. University regulations must
be consulted before applying for formal consideration. It should be noted that illness or
personal problems do not ensure that supplementary assessment will be granted
automatically. In addition to the normal University application for consideration, students
are required to lodge a detailed written application with the Course Facilitator. Details of
the consideration will be treated in confidence by staff.

ACADEMIC MISCONDUCT

Students are reminded that the University regards academic misconduct as a very serious
matter. Students found guilty of academic misconduct are excluded from the University
for two years. However, because of the circumstances i mdividual cases, the period of
expulsion can range from one session to permanent expulsion from the University.

The following are some of the actions which have resulted in students being found guilty
of academic misconduct in recent years: taking unauthorised materials into an
examination; submitting work for assessment knowing it to be the work of another
person; impropetly obtaining prior knowledge of an examination and using that
knowledge in the examination; and failing to acknowledge the source of material in an
assignment.

SUPPORT INFRASTRUCTURE

The following services are recommended to students requiring additional and specialised
support.



Learning Centre

The Learning Centre provides a free and confidential service offering learning and
language support to UNSW students. Assistance is provided through workshops,
discipline-based courses and individual consultations. The Learning Centre is located at
Room 231, Level 2, Library Building. (Phone 9385 3890 for an appointment.)

Education Development Unit

Additional learning and language support or a ‘discipline-specific’ support class can be
arranged with the Education Development Unit (EDU) 1n the Faculty. Students may
consult the EDU for advice and assistance with assignhment writing, academic reading
and note-taking, oral presentation, study skills or other learning needs. The Unit is
located in Room 3054, Level 3, Quadrangle Building. (Phone 9385 6163 or 9385 6087

for an appointment.)

Counselling Service

Counsellors offer assistance in planning, decision making, problem solving, and social
and emotional development. The Counselling Service is located at Level 2, East Wing,
Quadrangle Building. (Phone 9385 5418 for an appointment.)

COURSE TIMETABLE

WEEK | STARTING | TOPIC READINGS

1 29" July Introduction to e-Business e Rayport and Jaworski (2002) Chapter 1:A
Strategies and Processes. Framework for E-Commerce.

2 5t August e-Business and the “New *  Rayport and Jaworski (2002), Chapter 2:
Economy” — A Framework Introduction to the Web and the Internet
for Understanding e Amazon.com (A) and (B) (Rayport and

Jaworski, 2001)
3 12 August | Strategic Management and e- | *  Porter (1996): What is Strategy?
Business «  Rayport and Jaworski (2002), Chapter 3:
The Basics of Selling on the Internet
e Amazon.com (C) and (D) (Rayport and
Jaworski, 2001)

4 19" August | The Changing Environment |+  Bandyo-padhyay (2002), Chapter 8:
and the Development of e- Strategic | mplementation of E-Commerce.
Business Strategy e Porter (2001): Strategy and the Internet

5 26™ August | e-Business Strategy: «  Rayport and Jaworski (2002) Chapter

Submit Organisational Implications 10:B2B Grows Up

syndicate _ Core Processes in the *  Bandyo-padhyay (2002), Chapter 2:The

lists Value Chain Internet and the World Wide Web for e-

atue ha Commerce, pp.34-39.
» Kaakotaand Robinson (2001), Chapter 5
6 2 Information and Knowledge | ¢  Bandyo-padhyay (2002), Chapter 3:
September | in e-Organisations Information in Organisations, Chapter
4:The Intelligent Organisation and Chapter
6:1nformation Management Infrastructure
for E-Commerce, pp.132-154

10




7 9t Understanding and «  Rayport and Jaworski (2002) Chapter 4:
Essay September | Developing e-Business Framing Market Opportunity.
Due 6pm Models — I Analysing the * Barnesand Noble (A)_, (B) and (C)
9/9 Market Opportunity (Rayport and Jaworski, 2001)
8 16" Understanding and «  Rayport and Jaworski (2002) Chapter 5:
September | Developing e-Business Business Models.
Models — IT Types of e Streamline A & B (Rayport and Jaworski,
Business Models and Value 2001)
Propositions
9 23 Understanding and «  Rayport and Jaworski (2001) Chapter 6:
September | Developing e-Business Customer Interface.
Models — IIT The Customer e First Direct (Rayport and Jaworski, 2001)
Interface
30™ RECESS
September
10 7™ October There are no classes or assigned readings
Assighmen for this week.
t 2 due
Friday
11/10 at
9am
11 14" Implementation of e- «  Rayport and Jaworski (2002), Chapter 8:
October Business Models — Strategy |mplementation
novation » Waeill and Vitale (2001) Chapter 13;
Choosing and Implementing an E-
Business Initiative
12 21" Performance Monitoring and | *+  Rayport and Jaworski (2002) Chapter 9:
Syndicate | October Appraisal Metrics
Presentati
on
13 28" Valuation and Funding ¢ Rayport and Jaworski (2002), Chapter
Syndicate | October 12:Early Stage Business Development:
presentati Human and Financial Capital
@i ¢ Rayport and Jaworski (2002), Chapter 13:
Working With Funders.
e Tom.com (Rayport and Jaworski, 2001)
14 4% Internet and Society *  Rayport and Jaworski (2002), Chapter
November 17:Internet and Society

e Bandyo-padhyay (2002): Chapter 10: E-
Commerce and Society in the Twenty-first
Century.
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THE UNIVERSITY OF NEW SOUTH WALES
SCHOOL OF ACCOUNTING

ACCT3585 e-Business Strategy and Processes

SESSION 2, 2001

Guidelines for Allocating Class Contribution Marks
(10%)

Each student will be assigned a contribution mark ranging from 0 to 10. No fractional
marks will be assigned. The following guide will be used when assigning contribution
marks. Contribution marks will be finalised in Week 14.

MARK GUIDE

0 * has failed to meet the 80% attendance
requirement e, 10 complete seminars.

1-2 e has satisfied the attendance
requirement but has not contributed to
class activities

3-4 * has satisfied the attendance
requirement and has participated in
team activities within the class room

5-6 * has satisfied the attendance
requirement, participated in team
activities and contributed to class room
discussions

7-8 *  has satisfied the attendance
requirement, participated in team
activities, contributed to general class
room discussions in particularly
relevant and constructive ways

9-10 *  has satisfied all the above and has
demonstrated excellence in their
contribution to the dynamics of the
course

12




THE UNIVERSITY OF NEW SOUTH WALES
SCHOOL OF ACCOUNTING

ACCT3585 e-Business Strategy and Processes

SESSION 2, 2001
Essay (20%)

Week 7 (Deadline: Monday, September 9 at 6:00pm and Tuesday,
September 10 at 9:00am. To be handed in at the beginning of
your class.)

“Many have argued that the Internet renders strategy obsolete. In reality, the
opposite is true. Because the Internet tends to weaken industry profitability
without providing proprietary operational advantages, it is more important than
ever for companies to distinguish themselves through strategy. The winners will
be those that view the Internet as a complement to, not a cannibal of traditional
ways of competing.” (Porter, Michael: Strategy and the Internet, Harvard
Business Review, March, 2001, p. 63)

“>Strategy’s Dirty Little Secret’

Gary Hamel wrote in a 1997 Fortune cover story that the ‘dirty little secret ¢ of the
strategy industry, of which he is a leading practitioner, is that it doesn’t have any
theory of strategy creation.” The truly innovative strategies, he says, ‘are always ,
and I mean always, the result of lucky foresight. Digital strategy is a radical new
approach to strategic planning, one that doesn’t pretend to create strategies so
much as to create an environment where lucky foresight is more likely to make an
appearance. It shares few features with traditional strategy development and
deployment techniques.” (Downes and Mui, ‘unleashing the Killer App: digital
strategies for market dominance’, Harvard Business School Press, 2000, p.72)

Required:

Discuss and critically evaluate the statements by Porter and Downes and Mui.
Use contemporary literature on Business Strategy and e-Business as well as
examples to support your evaluation. Consider, in particular, the rapid pace of
change and increasing complexity and uncertainty in enterprise environments as
well as the strategic importance of ‘knowledge management’ in ‘intelligent
enterprises’ as outlined by Bandyo-padhyay (Bandyo-padyay, E-Commerce:
Context, Concepts and Consequences, McGraw-Hill, 2002, Chapters 3 and 4.)

(An upper limit of 2000 words applies. Diagrams are permitted where used
appropriately to illustrate connections between concepts addressed in the essay.)

13



Submission Details:

= A hardcopy of the essay is to be submitted at the beginning of your assigned class
during the week beginning Monday 9" September. It is to be submitted at the
commencement of each class or to room 3117 in the Quadrangle building. Any
essays received after this time will be considered late and subject to the penalty
described in the course outline. Last minute printing difficulties will not constitute
an adequate excuse for lateness.

= FEach student must keep a copy of their work.

® The title page should clearly indicate the name of your seminar leader and the time
and location of your class.

= All essays must be word-processed. The use of in-text referencing is preferred.
Footnotes should be reserved for points of clarification. The use of appendices for

the essay is not permitted.

= DPlease note, elaborate binding and plastic covers are not permitted. Please staple
your work in the top left hand corner only.

14



THE UNIVERSITY OF NEW SOUTH WALES
SCHOOL OF ACCOUNTING

ACCT3585 e-Business Strategy and Processes

SESSION 2, 2001

Syndicate Case Study (20%)

Week 11

The case study 1s to be based on companies operating or competing in the e-Commerces
arena in either the B2B or B2C modes.

Required: (2,000 - 2,500 words excluding executive summary, tables, diagrams,
bibliography, and appendices)

Based on your syndicate’s choice of one of the pairs of enterprises below. Compare,
analyse and evaluate the approach of each enterprise against the following criteria:

¢ Value Cluster
*  Market Space Offering
* Resource System

* Financial Model
(Criteria from Rayport and Jaworski (2002) Chapter 5: Business Models)

Note: The comparative evaluation and analysis should highlight and summarise the
strengths and weaknesses of each enterprise across each of the criteria listed. It should
form the basis of the recommendations to be presented 1 the Syndicate Presentation (le
do not include the recommendations in this part of the assignment.)

Choose a pair of enterprises from one of the categories listed below and examine their
online business activities as indicated above:

1. Securities Broking (excluding COMSEC and Merrill Lynch HSBC)

2. Travel and Accommodation: (for example, Harvey World Travel (or Webjet) and
Flight Centre

3. Retail Shopping: (excluding Woolworths Home shop and Coles online)

4. Airlines: (excluding QANTAS, Singapore Airlines and Virgin Blue)

5. Retail Banks: (excluding the Commonwealth Bank of Australia)

6. Public Enterprises

15



Submission Details:

* A hardcopy of the case study is to be submitted by 6.00pm on Monday 8" October.
It 1s to be submitted to the essay box marked for the course under the School of
Accounting Notice Board (on the first floor of the Quadrangle Building) ot to room
3117 mn the Quadrangle building. Any assighments received after this time will be
considered late and subject to the penalty described in the course outline. Last
minute printing difficulties will not constitute an adequate excuse for lateness.

® Fach syndicate must keep a copy of their work.

= The title page should cleatly indicate the name of your seminar leader and the time
and location of your class as well as the names and student numbers of each
syndicate member.

= All case studies must be word-processed. The use of in-text referencing is preferred.
Footnotes should be reserved for points of clarification. The use of appendices must
be kept to a minimum.

® Individual marks will be based on the attached marking scheme (see over).

= DPlease note, elaborate binding and plastic covers are not permitted. Please staple
your work in the top left hand corner only.

16



Peer Evaluation Marking Scheme

In order to provide an opportunity for substantial individual contributions to team
performance to be rewarded the following marking scheme is proposed.

STEP 1: The case will be marked and awarded a mark out of 20 (for illustrative purpose
only).

STEP 2: Each student will provide their seminar leader with a rating of their own
contribution and their assessment of the individual contribution of each of the other
members of their syndicate. This will be a score out of 10 that reflects the amount and
quality of the effort made by each of the syndicate members.

STEP 3: The ratings provided by each team member will be collated, averaged and
converted to a percentage out of 100 to determine the proportionate contribution of
each team member to the team result.

STEP 4: Half the total mark out of 20 will be credited to each student in the group.

STEP 5: The other half of the total mark will be multiplied by the number of members
in the team and placed in a pool.

STEP 6: The pool will be allocated back to each team member based on the calculation
of the proportionate contribution made by each team member.

STEP 7. The two marks determined in STEPS 4 and 6 will be added to give each student’s grade for
the Case.

The following example will llustrate the calculation of marks.

STEP 1:
A five member group receives a mark of 14 out of 20 for the case.

(NOTE: For steps 2 to 6 all calculations will be rounded to 1 decimal place)

STEP 2:
The individual ratings (out of 10) from each member average as follows:

Simone 8
Tran 10
John 6
Z.0¢ 10
Angelina 6
Total 40

17



STEP 3: RELATIVE CONTRIBUTION

Simone
Tran
John
Z.0¢
Angelina

STEP 4:
Simone
Tran
John
Z.0¢
Angelina

8

10

6

10

6

~N 3 3 3

= 20%
= 25%
=15%
= 25%
= 15%

100%

STEP 5: Pool of Marks

5 (group size) x 7 marks = 35 marks

STEP 6: RELATIVE POOL OF MARK CONTRIBUTION

Simone
Tran
John
Z.oe
Angelina

STEP 7:

Simone
Tran
John
Z.0¢
Angelina

8 = 20%
10 = 25%
6 =15%
10 = 25%
6 = 15%
100%

STEP 4
MARK

7

7

7

7

7

STEP 6
MARK

Ul O U1 \O

18

35
35
35
35
35

7
8.75
5.25
8.75
5.25
35

TOTAL

MARK

14

16

12

16

12



THE UNIVERSITY OF NEW SOUTH WALES
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Session 2, 2001

SYNDICATE PEER EVALUATIONS

A copy of this form is to be submitted with your case submission in Week
11. It is to be placed inside an envelope and attached to the syndicate
submission.

NAME:

ID:

SIGNATURE:

Please provide a mark out of 10 for each member of your syndicate, including vourself,
which reflects the relative contribution of each membet.

Syndicate Member Student ID Mark out of 10

1.

Insert your name here.

2.

3.

4.

5.

Any other comments about syndicate performance that may be relevant to the
marker:
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THE UNIVERSITY OF NEW SOUTH WALES
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ACCT3585 e-Business Strategy and Processes

SESSION 2, 2001

Presentation and Portfolio (10%)

Every syndicate is required to make a presentation, based on their case study enterprise
in class in week 12 or week 13.

Required:

Each syndicate must make a 15 minute presentation (12 minutes for presentation and 3
minutes for questions) on one of the enterprises studied. In particular, you are to assume
the role of a consultant (internal or external). Your presentation is to be pitched to the
senior management of the enterprise. The purpose of your presentation is to provide a
series of recommended changes and improvements to the e-Business strategy and
business model pursued by the enterprise. The aim 1s to help enhance the competitive
position of the enterprise. Your presentation is to be to the senior management of the
enterprise and should outline the rationales for your recommendations. You are to
prepare a portfolio for senior management as a record of your presentation. (The
porttfolio is to be brief and will include a one page overview of your presentation and a
copy of your overheads only.)

Five marks will be assigned for the content, quality, clarity, effectiveness and time-
management of the 15 minute presentation, in addition to your responses provided to
any questions asked. The remaining five marks will be assigned to the management
portfolio.

Each member of the syndicate will recetve the same mark. It is up to each syndicate to
make the best use of its combined talents (i.e., some may be better doing the talking,
others have strong design or content talents etc.) Marks will be made available to each
syndicate at the completion of the seminar.

Resources:

If you require any resources, other than the boards and overhead projectors provided in
the classroom, it is your responsibility to arrange these. Staff will NOT make data
projectors available to students for this task.

Submission Details:

Your portfolio 1s to be submitted prior to the commencement of your presentation.
Your seminar leader will allocate a particular time for your presentation during the
regular class time 1 week 11.

20



What is WebCT?

WebCT (Web Course Tools) is a Web-based software
application used at UNSW for online learning and teaching
activities. When you log on to your myWebCT account you will
see a list of all the courses you are registered in, which have
WebCT components. If a course doesn’'t have a WebCT
component then it won’t be listed. Your lecturers will advise
you how they are intending to use WebCT in their courses.

What do | need to access WebCT?

What should | do if | have a problem with my
password?

To view your WebCT courses you will need to have:
¢ ausername and password
¢ acomputer with Internet access

« a Web browser installed with Java, JavaScript and cookies
enabled in the browser settings, and with the cache set to
display a new version of a page every time it is visited.

You will find more details about configuring your browser
settings at http://www.webctsupport.unsw.edu.au. Go to the
Help Desk menu in the student area of the site.

Internet Explorer is the preferred browser as it performs much
more reliably than Netscape. Specific browser versions that
work with WebCT are:

¢ Microsoft Internet Explorer version 5.0 or higher, including
6.0 (version 5.5 SP1 has a bug and is not supported, but
5.5 SP2 is supported)

¢ Netscape 4.76 and 6.2.1 (4.78, 4.79, 6.0 and 6.01 have
bugs and are not supported).

Logging on to myWebCT

Passwords are managed by the DIS><Connect office. If you
don’t have a UniPass, or you have forgotten your UniPass, or if
you are having problems logging into your WebCT account
because your password is invalid, you may ask DIS><Connect
for assistance:

Phone: +61-2-9385-1777

Fax: +61-2-9385-1262
Email: disconnect@unsw.edu.au
Web: http://www.disconnect.unsw.edu.au

Location: The DIS><Connect Help Desk shop front is located
on Level 1 of the UNSW Library Building. The entrance is on
Library Road which is the southern (rear) side of the Library.

If you can’t log on to your WebCT account perhaps you have
not agreed to the rules for using UNSW Online Services.
Before you can access any password protected online service
at UNSW, including WebCT, you must first agree to the rules.
To do this, you must go to the UNSW Communications Unit
services website at
http://www.services.comms.unsw.edu.au.

Go to the link called ‘Agree to the Rules’ and click on the text.
This will take you to the Rules Page. Once you have read and
understood the rules, click on the button titled ‘I understand &
accept the conditions’. You only need to agree to the rules
once during your period of study at UNSW.

Changing your password

MYWEBCT | RESUME COURSE | COURSE MAFP | LOGOUT | HELP

Student Learner Guide: Introduction to WebCT
Home » Learner Guide »

Immediately below the course title a trail of breadcrumbs is
shown highlighting the steps you have taken from the home
page to the current page. You can always return to any point
along the path by clicking on the appropriate title in the
breadcrumbs. Click on Home if you want to return to the
course home page.

What do the icons mean?

You can enter WebCT using the following Web address:
http://lwww.webct.unsw.edu.au

Click on Log on to myWebCT and enter your Logento
username and password. myWebCT

Your WebCT username is the same as your
UNSW Student ID. Student IDs are seven digits preceded by a
lower case ‘z'. Make sure you do not enter a capital ‘Z’.

Your WebCT password is the same UniPass that you use for
other UNSW online services, such as accessing your NSS
enrolment record. It is also case sensitive so make sure Caps
Lock isn’t turned on.

Logging out of WebCT

You can only change your UniPass via the Do-it-Yourself
pages on the DIS><Connect website at
http://lwww.disconnect.unsw.edu.au. Remember to keep
your password secure.

myWebCT course listing

myWebCT is a portal or gateway to your WebCT courses.
When you have logged onto WebCT, you will see a list of all
the WebCT courses to which you have access. This will be a
personalised list, specific to you. Click on the title of a course
to view it.

Navigating within a WebCT course

It is important to fully log out of WebCT so that others who use
the same computer can’t access your personal data and
grades etc. To do this, click on the Logout link that appears in
the navigation bar at the top of each screen.

When you enter a WebCT course, you will see a number of
icons. You can navigate within a WebCT course by clicking on
these icons which will lead you either to information, WebCT
tools or more pages of icons.

At the top of every WebCT page you will see a navigation bar.
Click on MYWEBCT on the top line of the navigation bar to
return to the full list of your WebCT courses.

The number of icons you see will vary from one WebCT course
to the next. Some of the icons you are likely to see are
explained below, although your lecturers may have replaced
these standard WebCT icons with different images.

& @

Course Content and Related Materials  Communication Tocls

\
@@ '
§ = . ’I . L)
Study Tools Ewaluation Tools

The four icons above are commonly found in WebCT courses.
Each icon leads to a new screen of icons, grouping related

options together.

Ceontent hodule Course Outhne

The two icons above lead to course material. Clicking on the
Content Module will take you to a Table of Contents page with
a list of links to the course notes. Clicking on the single page
tool, shown on the right above, will take you directly to a page
of information.
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Dfail Discussions Chat TWhiteboard

The four icons shown above lead to what are known as
communication tools. The Mail tool is similar to email but
restricted to a particular WebCT course. The Discussions tool
is like an online bulletin board where notices can be posted
and where organised discussions can take place. The Chat
tool allows for real-time debate. The Whiteboard provides real
time drawing and reviewing of diagrams uploaded by the
lecturer.
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Using a Content Module

On entering a Content Module you are presented with a table
of contents. The example below illustrates a table of contents
with two hyperlinks.
Table of Contents
1. The Internet and Setup

2. Leaming Objectives
3. What 15 the Internet?

Clicking on a blue triangular twisty will expand, or collapse, a
section of the list. Clicking on an underlined hyperlink will
display the corresponding page of content.

Table of Contents

¥ 1. Wiiting Learning Outcomes
1.1 Intreduction
1.2 Learning Outcomes
1.3, Examples of aims and outcomes
14 How to write aims and learning outcomes
P 2.. The Place of Leamming Outcomes in Planning a Subject
P 3. Bloom's Taxonomy
P 4. References

An action menu appears at the top of each page of content.

ACTION MENU:  Previous Mext Contents Retrace Refresh

Click on Previous and Next to move around the topic and sub-
topic notes. Click on Contents to return to the Table of
Contents described above. Clicking Retrace will take you back
along the path you followed to get to the present page.

Using the Discussions tool

In some courses, you may see a Discussions tool:

p 4

Discussions
This tool will allow you to post and read messages to and from
other students in the course. If you click on the icon, you will
first see a list of discussion topics:

Topic Unread  Total Status

All 1 1

Dolain it 1 public, unlocked
Motes 0 0 public, unlocked

Click on a topic (usually main) to see the messages posted. A
list of posted messages will appear. Your lecturer may add
many other topics to your Discussion area.

-
3, Discussion messages: Student Lounge
\. Eeturn to Discussions

Compose Discussion Message  Search  Mark All As Read  Update Listing
Select topic: | Student Lounge | » Show all / Show unread  Threaded / Unthreaded

Select all Select none  Apply to selected message(s) below IWLI G

Subject Author Date Status Attachment
G b M Student Lounge Gwenda van der Merwe Fri May 17, 2002 10:36
I Bridge Clirnbs  Kirsten Black FriMay 17, 2002 10:3%

To read a message, click on its hyperlink. The message will
then be displayed. To read all messages in a thread, click on

the magnifying glass *P next to the triangular twisty. To
create a new discussion thread, click on Compose Discussion
Message. To check for new messages click on Update Listing.

“b Subject Student Lounge
\ Previgus Thread Mext Thread Close

Reply Cluote Download

Message no. 1
Pasted by Gwenda van der Merwe on Fri May 17, 2002 10:36

Feel free to discuss topics not related to the course in
the Student Lounge.

Previous Message Next Message

Previous Thread Mext Thread  Close

Click on Reply or Quote to post your reply on a particular sub-
topic or thread.

Reporting problems

In the event that you experience problems using WebCT,
please report them to your lecturer or course coordinator. If
they can’t answer them, they will pass them on to someone
who can.

Alternatively you may submit an online form requesting help in

the student area of the WebCT support website for the
University, at http://www.webctsupport.unsw.edu.au.

Learning more about WebCT

An expanded version of this guide with a short tutorial, plus a
full range of help documents is available online at the student
support site http://www.webctsupport.unsw.edu.au. Please
bookmark this address and check it regularly as new resources
will continue to be developed and made available.
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